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Role Profile 
 

 
  
 
 

We are looking for an experienced Marketing professional to join and manage our small but 
busy Marketing Department on a Part Time permanent basis (approx 21 hours per week). 
The role will have two staff reporting into them who are eager to learn and develop further 
in their roles so candidates will have ideally previously managed and developed direct 
reports. We are looking for candidates who are able to continue with the successful 
marketing activities already in place but use their expertise and experience to enhance and 
develop these when necessary. 
 
Despite being the newest member of our small team, you’ll be comfortable working with the 
directors on a daily basis and will be seen as the Marketing expert at the Club. 
 
 

Job Title Marketing Manager 

Overall Purpose of Role 

 Manage the development and delivery of marketing plans across digital and offline channels that 
align to core corporate objectives. 

 Lead, develop and mentor the marketing function to fulfil expert potential, maximising marketing 
output. 

 Manage the brand identity and all marketing communications.  

Primary Responsibilities of Role 
1. Maintain a strong brand and brand awareness and define positioning/differentiation. Monitor, 

measure and manage the brand strength. 
2. Leading the Marketing Department to achieve their overall purpose and to ensure the effective 

recruitment and selection, performance review, management and motivation of staff as well as 
identification and meeting of training needs. 

3. Analyse campaign performance data to gain insight and inform and adjust marketing 
campaigns and strategies. 

4. Oversee and support the Marketing Executive to proof, edit and formulate copy in production 
of Club literature to introduce a consistent language and communication of key messages. 

5. Efficiently manage the overall marketing budget, regularly analysing and reporting on 
campaign spend. 

6. Develop close relationships with the internal stakeholders to produce and execute effective 
marketing strategies for specific products and services, on time and in line with overall Club 
values and objectives. 

7. Oversee external agency and supplier relationships, maintaining strong working relationships 
and ensuring continued quality of service and cost effectiveness. 

8. Oversee the management and development of the corporate website to market the Club’s 
identity, brand, services and products. 

9. Oversee effective and efficient event management activities, contributing to the development 
of the corporate event calendar. 
 

Role Specific Technical Skills and Knowledge/Qualifications 

 Marketing qualification (CIM/IDM) required  

 Degree in Marketing or similar desirable 

 Proven Marketing generalist with significant comms and publishing experience within 
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Financial/Professional Services and ideally, the Insurance Industry. 

 Highly competent user of MS Office 

 Strong CRM skills 

 eMarketing (especially campaign management and measurement) 

 High level of literacy 

 Good relationship building skills 
 


