
 

 

 

 

  

 

Vacancy: Marketing Manager (Fixed Term Contract – 9 Months) 
 

Based in the City of London The Shipowners’ Protection Ltd are the Managers of the Shipowners’ Mutual 

Protection and Indemnity (P & I) Association, a Luxembourg based Protection and Indemnity Club. With over 

a century and a half of expertise in providing P&I insurance cover for smaller and more specialised vessels, 

Shipowners' is one of the oldest P&I Clubs in the world. 

 
We are seeking a friendly, professional and hardworking individual to come and join us as a Marketing 

Manager in our small, supportive and fabulous Marketing team.  This is a temporary position ideally starting 

at the beginning of June and lasting provisionally for 9 months to cover a period of maternity. 

 

We are looking for experienced candidates who not only have solid experience of working with the full 

marketing mix (our work is really hands on!) but also have a positive attitude, a team player mentality, and 

will be confident in bringing in new ideas and fresh approaches, everyone has a voice here! This role will be 

perfect for someone who has experience managing a small marketing team and has experience of internal 

communications.   You will have influence over and gain exposure to some of the most exciting and 

transformative projects for the business. This really is an exciting time to join us! 

 

If interested in this role, please send us your CV and covering letter outlining why you would be suitable for 

this position and your salary requirements to recruitment@shipownersclub.com 

 

Overall Purpose of Role 
 

• Manage the development and delivery of marketing plans across digital and offline channels that 
align to core corporate objectives. 
• Lead, develop and mentor the marketing function to fulfil expert potential, maximising marketing 
output. 
• Manage the brand identity and all marketing communications. 
 

Role Responsibilities: 

1. Maintain a strong brand and brand awareness and define positioning/differentiation. Monitor, 
measure and manage the brand strength. 
2. Develop a strategic approach to marketing, directing and leading the team to fulfil plans which 
include but are not limited to integration of content marketing, email marketing, social media and offline 
strategy. 
3. Leading the Marketing Department to achieve their overall purpose and to ensure the effective 
recruitment and selection, performance review, management and motivation of staff as well as identification 
and meeting of training needs. 
4. Analyse campaign performance data to gain insight and inform and adjust marketing campaigns and 
strategies. 
5. Oversee and support the Marketing Executive to proof, edit and formulate copy in production of Club 
literature to introduce a consistent language and communication of key messages. 
6. Efficiently manage the overall marketing budget, regularly analysing and reporting on campaign 
spend. 
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7. Develop close relationships with the internal stakeholders located in all offices to produce and 
execute effective marketing strategies for specific products and services, on time and in line with overall Club 
values and objectives. 
8. Oversee external agency and supplier relationships, maintaining strong working relationships and 
ensuring continued quality of service and cost effectiveness. 
9. Oversee the management and development of the corporate website to market the Club’s identity, 
brand, services and products. 
10. Oversee effective and efficient event management activities, contributing to the development of the 
corporate event calendar. 
 

Experience/Skills Required: 
 
• Marketing qualification (CIM/IDM) 
• Degree in Marketing or similar desirable 
• Proven Marketing generalist with significant comms and publishing experience within 

Financial/Professional Services or ideally, the Insurance Industry. 
• Highly competent user of MS Office 
• Strong CRM skills 
• eMarketing (especially campaign management and measurement) 
• High level of literacy 
 • Good relationship building skills 

 
 

Due to the large numbers of responses we receive, it is not possible to respond to every application. Therefore 

only short-listed candidates will be contacted for this particular role and if you haven’t heard from us within 

3 weeks please assume you have been unsuccessful on this occasion. 

 

No Recruitment Agencies please 

 


